7

WHAT'S BAD FOR THEM

Exhibit Graphic

OCEANsmnm

SURVEY
k. STATION
e = *
ok |
ar

1
A
1

Interactive Survey Kiosk

Face to Face with Sea Life

The Oceans at Indianapolis Zoo

INDIANAPOLIS ZOO

Indianapolis, Indiana

PROJECT FACTS

scope Master Planning, Exhibit
Design, Graphic Design
& Production

size 15,000 SF

budget  $5M Total
$1M for Exhibits

architect  Ratio Architects

After 20 years, the aquarium building at Indianapolis

Zoo was in need of renovation and a new experience,

which led to Lyons/Zaremba’s dramatic redesign of
15,000 SF of exhibits.

completed Spring 2007

The Oceans at Indianapolis Zoo explores visitors’
perceptions, connections, and fears of the ocean,
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while allowing visitors to gain new insights to the myths
and misconceptions of the underwater world. Through
live animal exhibits, a shark touch tank, environmental
graphics and interactive survey stations, visitors are able
to personalize the experience, while building a new
sense of connections as stewards of wild places and the
animals found there.
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Shark Touch Tank

Lyons/Zaremba Inc. Exhibit Planning + Design



